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ABSTRACT

The image of the main character involved in entrepreneurial activity in a European country is a young white male; however, the reality is more complex than this stereotype. Many entrepreneurs are older than is generally believed – while many women, immigrants, and other groups also start businesses. This complexity is aligned with European demographic trends: an ageing and increasingly diverse population. 

Older entrepreneurs have been little studied (Maalowi et al. 2012; Weber and Shaper, 2004). The literature indicates that the older entrepreneur is mainly a man in his fifties, although older women entrepreneurs are increasingly common (Weber and Shaper, 2004). Research has studied their motivations and intentions in becoming entrepreneurs and found various push and pull factors. Other literature has focused on the factors that impact on the success of older entrepreneurs. These have been categorised in terms of advantages or disadvantages/barriers. One of the advantages is that older entrepreneurs have broader networks than their younger counterparts (OECD, 2013) and networks are very important in the process of starting a business. However, if we look at female entrepreneurship literature we find differences between gender in access to networks, and the exclusion of women from networks (Sánchez, 2010, Minniti, 2009). 

Our study examines this issue and whether the advantages enjoyed by grey entrepreneurs compensate the disadvantages of being a woman when trying to build a team and use formal and informal networks. 

The social business we analyse is Xamfrà, a music and theatre centre based in Barcelona (www.xamfra.net). Its objective is to use artistic activities to create a space for dialogue between the contrasting cultural realities co-existing in a city centre neighbourhood. The project was started in October 2002 when two newly retired women (aged 69 and 70) and a middle-aged music teacher (a niece of one of the other founders), began searching for funds to launch the project. After doing the rounds and attending over 150 interviews with various bodies, administrations, companies, and private individuals, the Fundació AVINA (http://www.avina.net) finally awarded it substantial sponsorship funds of €30,000 in 2004. This funding enabled the project to get off the ground and the centre started presenting activities aimed at children and teenagers in 2005.
The preliminary results show that in the case of Xamfrà, the advantages that older entrepreneurs enjoy (according to the entrepreneurship literature) outweighed the disadvantages that women suffer in comparison with men when accessing networks (according to the literature). 
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