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ABSTRACT OF THE PAPER

1. Purpose

The cultural dimension of organizations which integrate creative elements into the wider processes recognizes them (i.e. the organizations) as creative industries. The output of these industries can be measured not only by their objectives but, also, by their profitability – thereby bringing about the values of culture and profit. The study aims to assess seemingly conflicting factors that determine the values of culture and profit for the improvement of performances and aggregate output in the creative industries of Nigeria.

2. Design/Methodology approach
The study employed a survey research design, involving the selection of a representative sample and collection of primary data from two (2) architectural firms in Lagos, Nigeria, through the use of a standard structured questionnaire. The formulated study hypothesis was to test the extent to which conflicting interests of value, culture and profit affect performances in the creative industries.
3. Findings
The research findings show that the level of value reduces as more conflicting factors influence the values of culture and profit. In other words, the level of firm performance reduces as conflicting factors also reduce.
4. Research limitations/implications
The study coverage is obviously limited to the sector of creative industries, whose operating circumstances and environment tend to be different from those in the other economic sectors and industries across the country of study. It would have been ideal to replicate this study within the framework of the non-creative industries in the same country, and attempt cross-industry comparisons as well as possible similarities. Nevertheless, this study recommends that there should be a strategic balance between the values of culture and profit in an appropriate ratio, in order to ensure improved performances in the creative industries.

5. Originality/Values of the paper
This study represents one of the pioneering efforts to examine the manner of conflicting interests as applicable to the values of culture and profit in the creative industries of Nigeria. The creative industries – given their developmental value and prospects in an emerging market, such as Nigeria – will benefit from the application of various forms of professional knowledge, including accounting and finance, for their growth and sustainable development needs. The study contributes to subject matter knowledge and necessary development of the associated empirical literature. 
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