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This paper will provide an overview of the steps taken by the UK Resource Centre to open its website to greater connection with and comment from diverse audiences, in particular women in SET and those working to support them, and other steps taken to communicate and build community online.

This includes blogging, transforming an online database, experimenting with Second Life and twitter, and some engagement with online social networks.
It will recount and reflect on the experiences of UKRC staff and the individuals who participate in UKRC-generated online activity. It will trace the learning process involved both for the organisation and some of its target audiences.

The paper will outline some other key initiatives, including the Nature Network environment (which often raises issues relating to gender equality in SET) and some other online communities and sites. It will look at what blogging and twittering mean to some individual women in SET and some other key stakeholders.

It will draw from this conclusions regarding best practice for practitioners, and suggestions for possible ways forward. It will provide a listing of useful UK links and resources for others wanting to develop similar initiatives.
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